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AT STt F Hof § ArHahreiia Hfadr 7 S IS

&Y THo
snrerrefY, g Frateemer, fifge, Fw=, aea |

RIS

FUHTATT THT GAAT TR0 % foehie 7 I ¢ | Taua aiatda o6 da7 gar § =itear T st & 997 &7 3@ 949 |
AT ATATE TEHY B ST 78 8 | T TRITSHT & dgd MTHT Sa7 Arersrs T91 AqST HT T a1 SISt 7 SR Har ST
TZT 8 | THHTAT A 6T 6 TATT AT FHERTAT (geat FH fUgd § vg=ma w2 § | T5qa e THHTeN Hadr fr 36T THRewar

T T T TF T 2 |

Hel A o AT ST, FAHRTATT HfadT |

TR
TEET X AT T AT AATT: THIE ATE T Tgol ga
o7 | ¥ forea & =faem™ & a2 99 @ 91 o777 St Steqat
FT T TEA TAHET HIA H(TT ITed qTAT o Tgd FH &l
g | fr ot =9 7 qug-HeT & qgd ed gEar it e
Foft T ST FT T TSI FT THhT & | TTHT TSAT0 6T
@A T afaed Qo7 fawm JorTett &1 sfage o & sfage &
g SIS @ | HSTcHT F1ied (Cognitive Revolution) & JTTHA
AHa "@Epfa O wiea T Af7 arEe sienfiE wrea &
T AT IR S AT (e T TG+ THT 2 | 1 Fgerg
FIeqat F g9 sfagmE #7 @@= &= & : 70,000 AT 98
HATHF FTfeq o g &1 =i worer B 1 12000 @1 9
FT FTfeq 39 F AT ATHT | AFTAS FHTIed ST ATF 500 A
WHET &, 99 X STAed &l a3 § Fe49 § "1 AT Flieq qh
AT - T ATAATT Faeel F S S il AT TrTterdt &
T THE F JITH g1 Y [@FT “Sa | HATHE HIied % g ad
¥ AFa aodt =riE @eare w1 dw o § Sfew
IARELA Ht Fgraar & f&4T o arert fet & forg agaq #
TEIH TAT2 TH THIT TGS 7 ST A IeAA a0l H AT
T AT THT % a9 TR 64T | 9% 1 TS HLT 9 TEATHL
F U 9T T a1 SAfaw Rafg fr e aas wre |

AT TSI 6 @d a afaed qur e Jorre’ & qgd a<
AT T /O AT o<k =1 6t oty &t wg=me i sadhr

AT HIHTET THFRTAT AT Faeell FT THAT FT T I
TS AT FAT & | FHAETNT a9 7 T St qrarterd
Haedl & T T@T & | TF A I ST adeis Jeag
Haeel &1 offch v & q9- 99 F9 @ gRT anan
aRaTio Fd ST @ € | AW fHat f a9 Rafa wamed
AT Haedl  S{ah AT F AT g &L 9 AT @l
FAT B | 7 TE Rafy e Sfaw § sfe % =1 § g
AEl F T ST A ARy SAfaw dsrers Rafa #ir
IAC-TAE Lol ¢ | TS A AT e FAY 697 § =
H Fgd g “20 A T T AT AT T HAT ST 797 6 A
AT FATS g a9ar @ qU IFH TF TE Aty [{iaw
TE-% At & AT F3A7 T IHHT ITH T JAT € |
-1 areafaswar it T TE TS FEAT g arediashar Hl
Raiia F7 ol € | 39 & g2 FEdi & e 9w g
FTEATAHRAT F ¢ | AqAT FFUTOMG 97 & | T i
FTEAAHAT H AHL GRS FEAl HT AqHAd A =
FAT & | BT segfe wATSr § T gt | 69 F 9 § gAY
TS AITAT N @IS FLAT AT & 1”3 qea i 3w
YOS % Sfaer® # =0 & 98 FdT off IThr 9e s &
THT & § FAH Al A (99 0l \A91d el gs o |

TH YA AT Faedl H Taea1ad Fdl a1 5, 9
T 4T F T g7 UF UH Toad §6hid w0 3 @l g
S| q8d g¢ AE T SHagi FEW gl g IRATuT R
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ATTeaT TTHFAT o ATATT 3H T4 T1<h T % T H AT, & 3T
6T 77 F50 ST AT AT Saeel & e B dgd- qa9
FT TF UH TGS TTFAC Kl TATAT FT ST AEAFAT
FET T ENT | STFAT ol TICATHT & AqATE o 3w Far &1
e aca A9 21 8 ST SATAgTE Sad | a1 FgaTud |
AT % = fFeme TRgeT T 9 W@ FT ST TAAe
(Daniel Goleman) F&d & “The internet and e-mail have the
same impact. A survey of 4830 people in the United States
found that for many the internet has replaced television as the
way free time gets used. The math: for every hour people
spent using the internet, their face-to-face contact with friends,
co-workers, and family fell by 24 minutes. As the internet
survey leader Norman Nie, director of the Stanford institute for

Quantitative study of Society put it* “you can’t get a hug or kiss

over the internet” HT% s # '@ 7 AT H T=4T
SreRrEhT it oty 2% Fgl v ST & | /e & SAfaw sty
F zfae™ § =9 & qgo w1 A AWE "@aweit wr Faiia
e o St Rufy & a7 F o Gl oo 9o 7 #9295
T o7 | g=AT 7 7T i AT Sitaw a9 Futa g aee
& | g v = e aRged § "WE ST aHATA
FHTAAT H IAHRT ITC-TS HLTIT SATETT T2l g |

THFTA Teeal Hwfaar T fO2d & |1 ot 997 6f =9
FHTAAAAT T ITALTET FT BT g | Trorer sreft & e ‘=6
a1 wadr forg w@r & a8 us UHr wfa g S ar erarteaat
F 1 SATATTRT Y T E | 3Eeh ure fUwelt g H g shw 22
Y 3T wiaat off § o =7 94t &1 9% amwdrasdar | | e
¥ F FH IANT AT FTATERT STHT ZT A=A FAT ATAT
e somfert siv ot STfeer aeafaswarstt s srarsar
FIAT UT TRl 8 | A0 (A qeh a1 Sl Ao
o 1 feAifed &9 Fdl S T guer i {7
TTAAT T g Aal a2l g, T TAAT il IT&AT T IITEAT i
ot aa fear g 1”8

Tl HTCOT qHETAT w4 % U qwA A Asw TR
AHaTd T STAT € | A & a7 qA-Jod | q1gY Ahase
T ATEATARAT T T AT T GTH ST Iegl & Feell IT
2 | Trorer STreft 3 S ersat # ¢ FHfadr qEAad: gHTE 90T i 98
Afey oA g B e & Bar aft 9% |t &
THATE A1 F Tl g 176 Sl qAAT AU Jga? Iged |
STHTEHS T4 (sensory illusion) o 77 ferfastt =T Smrfed wedt

ST &1 & q2t HfaFH Tgel § AT Sfad 927 @ 2 v g |

“THETAE FY G gU AU TEE

T T F FAAT < T FHeAT

BT AL1H & T qTe FHATHT

i ST ST TeHaATFT TATEET F Fedl Hare7

ST T o AT qHEA T 11 ATl Fhraid F7 Bl g |
T TCF T ST T Tl TOF & Ar@l 6l {67 drare fgedr
ST ¥Rl 8 | AtEt SET areqtashdT i Tgre AATeHE T9= § oo
e T2 8 | ST T= g aredias T § SHehl aredqrashar sl
FIE ST Tl & | BT A0 & T I FeATHE STATEqT I
ATEAT Y % T FIA § AT § 3T gH AAEqd &l 14
AT AT ST ST T & | GAAT 6l a1E gH FrHa Heh 0T
F THTT GaHT AT BT 8 |

“Ig T U AT 0 &

et fagror 7 At =1 2

& =at # 7

a1t 7 e AT T g

T Y wiFaT o e ar

SERIER IR IE IS

T TS & (aT8 § T 01 HT AT A8 8
T TERTY 29T T ATHOSAT & Lt

T [HST T 7T 2 178

HEART T #T THTE A =04 TS =gee TEl eIl Ieh
T % T 7 AT F HTIIH F FOT gAIT aAr@l & e
g, SHI FT T Aad g | FifH AR Al F qeE
FIHT §H F I e ¥, T e § a9 T84 v
THAT | AT % TH HMUA K AER @AT w7 H
aEE frgea 9w & whfeo 8 v awee
AT 21 Srar g | YT gAY wftass it Fer aftw 1w
AT TH T & AEATHS FaadT g o qaras® g0
et & & 91a Fea @ | et § & gAa F A fRmmr
#r = Ty orfkf 9% st Torrelt #r STedt S gy
FEd =7 | TqRfcd AT ST Tar g | ST o i
UeSid aTfea T % SHTT “Effect of changing the ability to

identify or produce a word or an object after a previous
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exposure to the item”.9 TH THTT T=Traal FIT AZA HagdAT
AT AETHF g0dd 9T gl el grer @y =7 &
TATTAT Tt & | ST THATHAAF S | ATE ST g a@dl
@, g1 &, THAAT & ST AT & @<l T TH (conscious
influence)'@(ﬁﬁﬁﬂ'ﬁél

I T A AT IOt &1 J-AUST T AT T g A FF
ATAT &1 E g & ATIGUE | ATk H T AT F T8
TEQA [Ahed] Hl aTe & AT AT AhAT FO¥ FIAT AUST A
qay gt FAMA § F TF g | 38 ¥ w7 Fforg Aot
FEWT AT & TAAT SRR T | ZH TR [T A7 &7 HT
gftafoa &9 @A1 % AT @@= T & S+ @l g | Aares
HEAE F2d & |

“FTee EET F T

Tt T 9% BIaT g ATTHT T
S ST T (AT JoF T a1 Tl grar10

TH ATATE OF % Al 97 § $OF gH AHa1T dawel Fl A Al
¥ AT OF Fd 8 | AT AFTHE HagdT 6 Fax
aregTtad Tedt § T g# areafasar T e Al g1 9T | 3t
B A TTH F AT F oY gu E | ge-aTA i - §
AT Haeelt i SSHT AT [rae a9t #¢ W@ g | Aei |
AR AT HAGAT 0 =0T [ grar T91¢ o &l ¢ |
feee ot et 2 -

“FAT FLA G gH

Freqt it STE =1 # T@d 8
=5l T8l a7 BT AT &

ToRT AT 9T SToheT T 3l & 1711

TgHaw gt FaTl & AT qTHTIS Havel T ST @l g
S & =fr 7 oo J9T qAT 9Ee F FATE AT
TTHTISTR TEEFATT ol FL0IaT I8 AT | FTATE hierT HTHTISE
ggarfa Feeanft |iwr M % FEOT AETad SERd &
FETd U UHT HIT TEFA (composite culture) FT AT
TraT s S eafxE i J9T A dTeee a9 TgATd &t g |

Hrefreae Fad @

“farer 21 w1 € wept
fae & aeme §

Fao H F7 AT g 2

O T AAGAT

STAT terer #¥ AT F7 fAsae
ST ST 1 %
ERIRIRRIREC b i
T, AGAT 1712

AT FIq % Fardad AFT-AET % S gt ATfd® 0
TS & agl scrIar i o Fedr Tt | FEgE , A siw
AT [ AAAAT FT ST —aF a9 g & | T Aeqar 4 gq
AT HTATISE ST 1 AT T AL 0 FFFd 2 Toqd
FT AR TR | F(r T Fed €

T TH AT H § ofF AT T
TH F I TqT TR FAA

IS § IR sATT,

FEF U AT T-HA UgH” 13

qreav gAAT #T B T2A19 (Pseudo Identity) FT FTH T&@AT
AT AfFET ZraT ST T 8 | AT ST FULA ok AgE § ArE
& HTA T ST & A1 HIowAT Gi=T AT Tl 3 | farmfr
wEA FEA €

“gt” , HEAT T e w
Hifar i g A

STT ATCHETE Y Tg ATTHT AT
AT FHY H g FC qHhT g 714

AT HaanTal 7 (TS aqT it H=AT b AT T I0eT
G 7 TR0 agdr gAY 9T @ <d 8 | GAAT SRR
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FHFTATT AT TATH FT B TATT F 92ai § =H Fa7
U T TEGA FIAT ¢ o6 TATF HT TqT FET SHGTS T Al
YT FHST AT BT ATAT & | AT H FET AT TqFAT g R
FHRA T - TAATRRT F GH[E 3T L9497 ofHar &
FTET FATRAT FT G ITRAT FAT g | @ AATSar
T TLF BE] T G FT F A FAT & 79 9 5% T 5
AT T § TN & dgl Fid HH AT AT FAT T T |
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